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Recap of Deliverables

« ComplianTV has performed a second round of shop
visits as per Deliverable 3.1

« Partners participating: TUB, BIO, EST, SEVENn, AEA

« The 1s'round was carried out in late 2013/early 2014

« 100 shops (20 per partner) visited to assess and
measure the level of correct Energy Labelling of TVs

« A 2" round was carried out in late 2014 /early 2015

CompLIANTV
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Round 1; communicating with retallers

All partners wrote to the retailers visited
after round 1

The communication gave project
background, labelling compliance
results, recommendations for
iImprovement and details on how results
will be used and shared with MSAs

The project team attempted to get all
retailers contacted to respond, comment
on the findings and propose actions to
improve compliance where necessary

Most retailers contacted did respond to
letters

Retailers were informed that a second
round of visits would take place, after
which final results would be
communicated to the national MSA

CompLIANTV

Co-funded by the Intelligent Energy Europe
Programme of the European Union
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Wi Laurs Babbs,
ASDHE,

Grast Wikon 5t
Leeds

West Yorkshire

L=11 Jan

05/11/14
Dear Ms Babibs,
‘Shop inspection of ASDE under the ComplisnTV project

This letter is to inform you of the results of necent shop inspections mied caut by the ComplianTy consortium, agins:
e prowisions of the EU Energy Labedling Directive.

About ComplanTy

CompiianTy i a project funded by Int=lizent Enerpy Europe, bringing together a consortium of 40 EU partners
including Emvironmental NGDs and consultandes, test lsborgtories and & trade assoontion.  The project aims to
SUppOt market transtorration of televisions towards more ensnry-sffident products. The project works alongzide
thex EWJ Enevpy Laibelling (£U) Ko 1052,/2010] and Ecodiesizr Framework: Directives [EC Mo 542,/2005] for telsvisions to
enzure that inefficient progucts ane removed firom the market, improve performance through competition and guide
[Onsumars towarnds the most effident products swsilsbie.

Thiz project sims to contribute to the activities of appointzd netional Market Surseillance Authorities (MSAs] and an
overall increased outurs of complisnce smong retsiles and manufacturers.  ComplanTy is conducting shop
rspections to ansure retsilers and mamnescurers comply with ther responsibilities under these directives, such that
expected energy SVngs through the directiees are reslised through comect energy kbeliing and the pladng on the
markst of complisnt, sffident products. The project sims too establish best ice muitelines for retsiers and
mareeschurers and defer free nders’ who do not meet their responsisilities under the directives. Mane information
sisout ComplianTV can be found ot sy Complanks oy

‘Shop inspedion results

Shop inspections wene carTied DUt in ASDA by The Ensrry Sswing Trust to assess compliance agzinst the curment EL
Energy Laselling critena.

The tabie below suremarises the detils of the stores visited:

Name Ausdress. Date of visit
4g4 - 304 Oid Kent Foad, London, SE1 N
ASDA Supersiore - =" L2 2013
Bechive  CentreColdhems  Lane, : 2
e o T I — o120z

Codurmid by s Infebigert Dnergy Buraps
Frograr ma of e Eveopean Unior
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Publishing results and communicating with MSAs

* Round 1 results available at
www.compliantv.eu

HBOUT THE PROECT

« Individual shops were not TG

| ENERGY LABEL DGPLAY

named in the report
« National MSAs have been e

informed of results and o6
proposed corrective actions
(round 1 data only is covered in

the report shown, right) e

COWTACT DISCLAUNER

NEWS

CompLIANTV

Co-funded by the Intelligent Energy Europe
Programme of the European Union
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Compliance of TVs with Energy Label and Ecodesign Requirements

Monitoring in the stores

Every project natianal parmer (in UK, Francs, Gamany, Auslria, Czech Rapublic)
‘il b Imvalved In this 132K of e praject Each partner will consuct In-Etone
menRoring 1o determing the lzvel of compllance With the Enzrgy Labeling
requirzmznts for Tws. Each panner wil vl and regord the leval of propar lak=l
display from 20 siaras. This exercisa ehall be repeated twica during the durailon
aof the praject In arder 1 obeerve 3 paesinle evoluBion. A total numer of 100

3rd batch of =
models tested

Find hara the spacinc istalf TV
modzls tested by e ComplanTy
projecis In Es third batch...

different stares wil Rave Dean vished (twice) and 32825520 over he durstion of
e project

Natianal partnzrs will alEo sUpply tha Infarmation about the resulls of the vishs to
e shops and retaliar asseaiations for possibla comechon 20T0nE In case af non-
compliance, also affering adviea and suppert on proper applance Iaoeling. The
national authorfiles wil ba Infarmed about the resulis of the shop isls, of the
a3seeesed nan-compllanca (i any) and the comzction actions woluntarily
ungznisken In the shops.

Recommendations
regarding the draft
Ecodesign and Energy
Label Regulations on
electronic displays
Dowrload new document
“Recommandations ragarding tha
draft Ecogesign and Enangy
lap=l...

———{ MONITORING IN THE STORES |

1st round of shop visits results
ComplianTy
ResUits and gatalled analysls of the first round of

tn2 pnyeleal 3nd aniine ehop VisMs Lnasrtaken oy
tha prajecl consortium In 2013 and 2014.

h

A
[ P |

October 2014
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Shop Types

« Classifications
— Supermarket
— Department Store
— Electronic Specialist
— Electronic Superstore

« The same shops from round 1 were visited where possible; 86 of the
100 were able to be re-visited

« Some shops had ceased trading since round 1, and were replaced
with another of the same type

CompLIANTV

Co-funded by the Intelligen tE gyE ope
Programme of the Europeat
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Selection Criterion

« Shop Selection — the strategy for shop selection was decided
by partners, but within an agreed framework

 Focus —the focus was on small shops or shops with less
products in, compared to superstores

 Framework —a minimum of 12 of the 20 shops inspected
should come from electronic specialists, supermarkets and
department stores

 Minimum — to qualify, a shop should be selling a minimum of
6 TV units

« Superstores — at least 2 superstores should be included in
the sample

CompLIANTV

Co-funded by the Intelligen E gyE ope
Programme of the Europeat
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Shop types inspected by country, both rounds

Department Electronlc Electronic

Germany
Austria 20 1 12 6 1
France 20 2 9 5 4
UK 20 3 7 4 6

Czech Republic

I T T N R

CompLIANTV
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Shop visits — Reporting & Classification

« All partners wrote up their results from the inspections following
a standardised formatted spreadsheet

 Those TVs which were not correctly labelled were classified
according to the following:

— Missing: no label was found

— Format: label does not fit the colour, size or format required
— Not visible: label was found but not clearly visible

— Apply: label does not relate to the TV or model

CompLIANTV

Co-funded by the Intelligen E gyE ope
Programme of the Europeat
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Examples of failure categories

Label missing

CompLIANTV

Co-funded by the Intelligent Energy Europe
Programme of the European Union
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Examples of failure categories

Format

CompLanTV Graphical error; hard-off box emptied of the tick

rgy Europe
n
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Examples of failure categories

Format

Format error; label must be in colour

Incorrect fonts

CompLIANTV

Co-funded by the Intelligent Energy Europe
Programme of the European Union
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Examples of fallure categories

Not visible

CompLIANTV
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Shop Inspections

Shop visits — Inspecting Products

« All televisions on display for sale in the shop were included in the
iInspection. That included:

— boxed (single and multiple TVs available for purchase) ; and
— unboxed (usually single display models)

« |f multiple boxed TVs were seen with no label present, only one
representative boxed model needed to display the label for all
iIdentical units of the same model present to be deemed compliant

 Round 1 saw non-compliance measured by both the number of
‘units’ and ‘models’ that were not labelled correctly

CompLIANTV

Co-funded by the Intelligen tE gyE ope
Programme of the Europeat
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Compliance rate of boxed TVs

The ‘model’ and ‘unit’ approach

* For round 2, ComplianTV again measured
both the ‘unit’ and ‘model’ approach for
assessing compliance

To define terms:

* ‘Model’ — counting TVs by each unique
serial number

* ‘Unit’ — counting all TVs present in the
store; ie there are often multiple units of
the same model

CompuanTV 5 units of 1 model

Co-funded by the Intelligen tE gyE ope
Programme of the Europeat
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Compliance rate of boxed TVs

The ‘model’ and ‘unit’ approach — legal position

* The ‘unit’ approach is referenced in the TV delegated regulation (below) and
used by MSAs — stating that each TV must bear the label

Article 4
Responsibilities of dealers

Dealers shall ensure that:

(a) each television, at the point of sale, bears the label provided
by suppliers in accordance with Article 3(1) on the front of
the television, in such a way as to be clearly visible;

CompLIANTV

Co-funded by the Intelligen tE gyE ope
Programme of the Europeat
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Two approaches, different compliance rates

Example:
Shop selling 10 boxed units of TV model A (all non-compliant) and B (all compliant)

> 4 > > > > > > > >

> > > 2 p > > > 2 >

B Model A: Non compliant [ Model B: Compliant

‘Unit’ approach (round 1):

« 10 correctly labelled TVs of same model = 1 compliance

« 10 incorrectly labelled TVs of same model = 10 non compliances
« Compliancerate = 1/11 = 9%

‘Model’ approach (rounds 1 & 2):

« 10 correctly labelled TVs of same model = 1 compliance

« 10 incorrectly labelled TVs of same model = 1 non compliance
« Compliance rate = 1/2 = 50%

CompLIANTV

Co-funded by the Intelligent Energy Europe
Programme of the European Union
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Compliance of boxed TVs

* Boxed TVs are often sold in multiple units — if these
are not labelled this can result in high figures for non-
compliance if the ‘unit’ approach is used, compared
to the ‘model’ approach — this was seen in some
electronic superstores in round 1

« However the non-compliance of a large number of
units can easily be rectified — either by the
manufacturer changing the printing on the box to
include the energy label, or the retailer using a
representative labelled display model to provide the
information for the boxed TVs

« MSAs recognise that a representative, labelled
unboxed model with multiple unlabelled boxed
models results in these boxed models being
considered compliant (right)

» Due to the potential for a store’s compliance rate to be negatively skewed by a large
number of non-compliant boxed TVs, ComplianTV will make comparisons between the

two rounds based on the model level calculation
CompLIaNTYV

Co-funded by the Intelligent Energy Europe
Programme of the European Union
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Methodology used in rounds 1 and 2

Unit

* Round 1: All non-compliant units were counted. Compliant TVs were counted at the
model level

* Round 2: After round 1 it was deemed beneficial to also count compliant TVs at the unit
level

« The two rounds are not compared at the unit level due to the slight change in
methodology; but the round 2 unit comparison is considered to give a more accurate
picture of the store’s compliance rate than the round 1 unit comparison

Model

« Compliant and non-compliant models were counted in both rounds to allow comparison

* For 24 stores in round 2, the number of compliant boxed models was not recorded, only
the units — this has been estimated for overall compliance figures

« Analysis of all other data held showed that on average a store has 3.6 units per
model (estimated from data for 2819 boxed units in rounds 1 and 2)

CompLIANTV

Co-funded by the Intelligent Energy Europe
Programme of the European Union
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Round 1 - all TVs (by unit)

5890 3503 2387

» | 2 b > > > > > L= >

> > > > | 4 | 2 > > > >

> | 2 > | 2 > | 2 > » [ >

» > | 2 > | 2 | 2 > > > | 2

> > | 2 [ > > > | 2 > | g

- - - - - - - - - - Overall compliance rate:
b | 2 = | 2 > > | 4 I > >

> > | 2 > > | 2 > I > I 5 9 %
| 2 > I [ > > | 2 > > =

& > = > | 2 = [ 3 > | 2 =

B Non-compliant [ Compliant

CompLianTV

Co-funded by the Intelligent Energy Europe
Programme of the European Union
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Round 1 - all TVs (by model)

5128 3503 1625

> > > > > > > > > >

> > » > » » > »> » >

> > - > » - > - > >

» | | [ > > > > » >

[ > » > > » | > » |

I > > > > > > > > _

Overall compliance rate:

> > | > > > > | » >

> > > > > »> > > »> » 68%
> > » > > - > > - >

> > > > (3 > > > > >

B Non-compliant B Compliant

CompLianTV
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TV

Top level findings
from round 2
Compliance of TVs (by mOdEI)

Programme of the European Union


http://ec.europa.eu/energy/intelligent/

Round 2

* Both the overall compliance, and that of individual shops
was able to be assessed

« An overall increase in compliance was seen

« All comparisons of compliance rates between rounds 1
and 2 are shown using the ‘model’ approach

« All data for the identity of non-compliant TVs at unit and
model level is held. Data on the number of compliant TV
models for 24 shops is estimated from the number of
units recorded (see slide 22) to give an estimate for
these stores and overall compliance figures

CoMPLIAN

Co-funded by the Intelligen E gyE ope
Programme of the Europeat
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Round 2 - all TVs

5398 4223 1175

» 1> 11> 1> 1> ][> 1> 1> ][> ][> Overall compliance rate:

» > [>T 1> 1[> ][> ]]» 78%

S il Round 1 compliance by model:

> > > | > > > [ 4 > | 4 68%

IR ILILIL]  jncrease = 10
B Non-compliant | [l Compliant percentage points

Co-funded by the Intelligent Energy Europe
Programme of the European Union
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Comparison from the 86 stores inspected in both rounds

TVs checked Compliant Non-compliant

4825
4938

>

>

>

>

>

|MLMLMUMLMEMLMI

>

[ 4

CompLianTV

B Non-compliant [l Compliant

Co-funded by the Intelligent Energy Europe
Programme of the European Union

3354 1471
4020 918

Overall compliance rate, round 2:

81%

Round 1 compliance across these
86 stores:

710%

Increase = 11
percentage points
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Comparison from the 64 stores inspected in both rounds
where no data was estimated

TVs checked Compliant Non-compliant

2998 1885 1113
2 2910 2174 736

e Je e e 000400 Round 2 overall compliance rate:

el e Je Je J e e JL ] 7500

el e i J e )

e Je e

Il e ] Round 1 overall compliance rate

|L| |L| |L| [L| |L| |L| |L| |L| |L| |L| across these 64 stores:

el te IR I 1 I 0

eI de 0] 63 A)

e e e e

o83 | ow [ iow [ iow | ow [ cw [ ow focw oo Increase = 12
B Non-compliant [} Compliant perce ntage pOIntS

CompLianTV

o-funded by the Intelligen tE gyE ope
rogramme of the Europeal n
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Compliance by individual shop

« Compliance levels have increased since round 1!
* Only 25 of the 100 shops visited in round 1 scored over 80% compliance — this
increased to 48 in round 2

Compliance level No. shops (round 1) No. shops (round 2)
12 30 ™18

>90%
80-90% 13 18 N5
50-79% 39 34 V5
<50% 36 18 V18

45

40

35

30

25

20

No. shops

15

10 -

5

0 _
>90% 80-90% 50-79% <50%
CompLianTV

Co-funded by the Intelligent Energy Europe Comp”ance rate BRound1 M Round2

Programme of the European Union
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50%

40%
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0%

Compliance rates for all shops

Round 1

_.‘ .

CompLIANT ¥°

100

Co-funded by the Intelligent Energy Europe
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Round 2
100% Hﬁ—’—”O—O
® o0
o o*° -,
90% @ 3 * g 3 * ®
RN S .
2 L 2 ” *
80% ® e o ¢
* o * 4 N 0’ *
2
¢
4
70% o 9
°® : * N ®
2
60% oo . *
2 L 2
2
50% 0 *®
2
40%
2
30%
L 2
20% +—4—2 *
2 2
10% ®
L 2
0% ’ T H T ' ‘ ’_|
0 20 40 60 80 100

An general upward shift in compliance was
seen across the distribution of shops
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Re-visiting shops from round 1

The project team were able to Result Number of shops
re-visit 86 of the 100 stores
from round 1 to assess the
effectiveness of the project’s Improved compliance 61
communications.

Stayed the same 5
Lower compliance 20
Results for these shops were as
follows: New stores not visited in round 1 14

Number of stores
0 10 20 30 40 50 60 70

Stayed the same

New stores not visited in round 1

CompLIANTV .

Co-funded by the Intelligent Energy Europe
Programme of the European Union
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Effect of action - comparison of the 86 re-visited shops

Mean compliance leve The average shop

1 58% compliance level over
2 73% those re-visited was found
Increase 15 percentage points to increase
OO0 OnE el de e e Je e e
el I I T T T T T ] O T T R [
OO0 el e e i i Jie
I 3010 B e

Il JeJe el dldle > ||L||L||L||L||L|ILIILIIL|| > ]

Il d0 ]Ikl e e deJeJede e e

CIC] ]I BB e eI e
Round 1 I Non-compliant [l Compliant Round 2

CompLIANTV
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Distribution of change in compliance between rounds
1 and 2 (all 86 shops revisited)

Change in compliance (percentage points)

100%

80%

Stores that increased their
compliance rate
60%

40%

20%

0% “""||||||II||IIIIIIII|||II||-

-20%

Stores whose
compliance rate
decreased

-40%

-60%

CompLIANTV
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Individual stores — best examples

Round 2 top store in each country for all TV labelling (min. 20 TV models checked)

Czech Republic Electronic specialist 100%
UK % Department store 76 91%
Germany . Electronic superstore 221 99%
Austria = Electronic superstore 52 96%

France Electronic specialist 38 84%

Store with highest improvement in each country from round 1 (min. 20 TV models checked, both rounds)

(% points)

No. TVs compliance No. TVs compliance
checked checked

Czech Rep Electronic 0 0 0
> o 45 13% 51 100% 87%
UK N\~ Electronic 0 0 9
= Specialist 23 48% 22 o1 e
rman i
Germany I Electronic 138 7% 292 91% 15%
superstore
Austri Electronic
ustria — e 36 64% 49 94% 30%
Specialist
France I I Electronic 33 33% 38 84% 51%

specialist
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For information only: Round 2 - all TVs by unit

TVs checked Compliant Non-compliant

6834 5125 1709
e Je e e e e ]
Lol deJe e e e
R Overall compliance rate by unit:
el IR T T I ] 75%
DO
Iél lél Iél |é| Iél ‘él lé’ lél lél lél Comparison not made with round 1 (59%
e e e e e e e compliant) as calculation uses slightly
L1110 000I00 000 different methodology (compliant units not
OO0 DEOEEE)  countedinround 1.

|é| |é| |é| |é| |é| \él |é| |é| |é| |é| The ‘unit’ methodology from round 2 is
used by MSAs.

B Non-compliant [l Compliant

CompLianTV

Co-funded by the Intelligent Energy Europe
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TV

Detailed results
and comparisons
Compliance of TVs B by mOdeI
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Breakdown of failure types

Proportionately, missing labels went down in round 2 and format errors went up (as a
percentage of all non-compliance)

Round 1 Round 2

0%

CompLIANTV

B Label missing ®m Not visible

Co-funded by the Intelligent Energy Europe
Programme of the European Union

M Format H Apply
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TV

Country
comparisons

Compliance of TVs ( by model] )
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Compliance rate by country

« Overall compliance in all nations was seen to increase
 The Czech Republic was top with 89% of all TV models compliant, with Germany in
second place

« The UK and Czech Republic saw the largest increase in compliance from round 1

AT

BB R

=== K

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

CompLianTV mRound 1 ®Round 2 Compliance rate

Co-funded by the Intelligent Energy Europe
Programme of the European Union
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TV

Boxed vs Unboxed
TVs (by model)

Compliance of TVs

Programme of the European Union
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Boxed vs Unboxed, all TVs

» Between rounds 1 and 2 the percentage of compliant TVs was seen to increase for both boxed and
unboxed TVs

Round 1 Round 2

Unboxed TVs

Correct labelling
increased by 10
percentage points

Boxed TVs
Correct labelling
increased by 11
percentage points

CompLIANTV

B compliant

=

H non-compliant

B compliant

=

B non-compliant

Co-funded by the Intelligent Energy Europe
Programme of the European Union
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Unboxed TVs by country

« Compliance rates varied between boxed and unboxed TVs in each country.
« This changed as follows between rounds 1 and 2 for unboxed TVs — with improvement seen in each

country
0 200 400 600 800 1000 1200 1400
Germanyrounc 1 | Round 1 | Round 2
1 Country Compliance | Compliance
Germany round 2 I I % %
Austriaround 1
Austria round 2 N Germany 83% 88%
Franceround 1 NN
1 Austria 66% 74%
France round 2 NN N
Ukround 1 |
roun France 61% 70%
Ukround > | I
| 0 0,
Ceech Repround 1 N I UK 61% 4%
Coech repround2 |
Czech Rep 76% 89%

CompuianTV ® Compliant ® Non compliant

Co-funded by the Intelligent Energy Europe
Programme of the European Union
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Boxed TVs by country

* In percentage terms, 4 of the 5 countries improved at labelling boxed TVs in round 2. Austria’s decrease
was mainly due to fact only one store checked had boxed TVs (and only 6 were present)

* Unlabelled boxed TVs appeared to more of a problem in the UK and France

* Experience in the UK anecdotally showed several retailers with large amounts of boxed TVs were unaware
of labelling regulations for boxed TVs

0 50 100 150 200 250

Round 1 Round 2

Germany round 1

Country Compliance | Compliance
% %

Germany round 2

Austria round 1

Austria round 2 Germany 61% 90%

France round 1

Austria 62% 0%*
France round 2
UK round 1
France 27% 36%
UK round 2
Czech Rep round 1 UK 26% 39%
Czech Rep round 2
Czech Rep 76% 93%
CompuianTV B Compliant B Non compliant
Co-funded by the Intelligent Energy Europe . ..
Programme of the European Union *Only 6 boxed TVs were checked in Austria in

round 2, all of which were non-compliant
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Unboxed TV labelling, individual shops

Labelling of unboxed TVs is a good measure of the level of engagement
of the retailer and the effectiveness of their procedures
For labelling unboxed TVs, the average compliance rate for a store in

round 1 was 56%
This increased to 71% in round 2

I N N

et e
N O
Round 1

CompLIANTV

Co-funded by the Intelligent Energy Europe
Programme of the European Union
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Round 2
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Shop types; overall comparison with round 1

Shop Type .
% compliant % compliant (precentage points)
7

Department Store 65% 5% 10%
Electronic Specialist 57% 68% 11%
Electronic Superstore 76% 84% 8%
Supermarket 53% 66% 13%

« Each category of shop increased their compliance in round 2, with supermarkets making
the largest improvement

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

Department Store

Electronic Specialist

Electronic Superstore

Supermarket

CompLianTV B Round 1 compliant ® Round 2 compliant
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Shop types; comparison with round 1

How does this change in compliance by shop type break down between boxed and

unboxed TVs?

Labelling of unboxed TVs is almost always the responsibility of the retailer. An
improvement in this may suggest an increase in engagement from the retailer

Labelling of boxed TVs can be carried
out by both retailer and manufacturer.
While the retailer has ultimate
responsibility to display the label, the
manufacturer can make the process
easier by printing the label on the box.
Increases in the compliance rate of
boxed TVs therefore could be due to
either party.

On the whole an improvement was
made in labelling boxed TVs, (except in
in Austria where only 6 were checked in
round 2)

CompLIANTV

Co-funded by the Intelligent Energy Europe
Programme of the European Union

Large numbers of boxed TVs (many unlabelled) for sale in
Central London
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Unboxed TV compliance by shop type

. RS,
Shop Type .
% compliant % compliant (percentage points)

Department Store 66% 7% 11%
Electronic Specialist 57% 69% 12%
Electronic Superstore 79% 86% 7%
Supermarket 53% 73% 20%

« All shops types experienced a percentage increase in round 2, with
supermarkets improving the most (20%)
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Boxed TV compliance by shop type

Shop Type .
% compliant % compliant (percentage points)

Department Store 58% 55% -3%

Electronic Specialist 63% 49% -14%
Electronic Superstore 50% 71% 21%
Supermarket 53% 53% 0%

* On the model level, electronic superstores were seen to improve significantly since round 1.
Multiple units of boxed TVs are more common in electronic superstores than the other types. ‘Unit’
level compliance in electronic superstores in round 2 was 63%.
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TV

Brand and screen size
analysis — by unit

Compliance of TVs
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Split of non-compliance by brand type

(A brand, non-A brand)

1 1801 583
2 1189 520
BmA BENon-A

* Among non-compliant TVs, A-brands were more
widely seen, as in round 1

Round 1 « Abrands were taken as: Samsung, Panasonic,
LG, Sony, Toshiba, Philips, Thomson, TCL
» No significant change or trend was observed
between rounds 1 and 2
* Only the model numbers of non-compliant TVs
were recorded
» This determination (and for screen size on the
Round 2 next slide) has been carried out on the unit basis,

as this gives a more accurate market picture; in
both rounds model numbers of all non-compliant
units were recorded, so a valid comparison is
possible

CompLIANTV
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By screen size

EU-24 market

. Amazon Sales
Screen size share by screen

(inches) marketzggg)re (Q2, size (Michel et al, ACLIS Rl
2013)
<32 32% 30% 470 (30%) 362 (22%)
32 23% 29% 261 (17%) 292 (18%)
33-42 28% 28% 216 (14%) 383 (24%)
>42 17% 13% 607 (39%) 576 (36%)
Round 1 Round 2
m<32
m32
m33-42 -
m>42
CompLIANTV

* Screen size could not be determined for 830 models in round 1 and 96
Co-funded by the Intelligent Energy Europe : : :
Programme of the European Union in round 2. P.ercentages are for all TVs with known screen size. Screen
size of compliant models was not recorded as part of inspections.
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Commentary

Key findings: Shop Types

In round 2, electronic superstores again came out on top for labeling of all TVs at 84%.
Supermarkets and electronic specialists were lowest at 66% and 68% respectively.

An overall improvement was seen in all shop types at the model level. The gap between
highest and lowest remained around the same since round 1, when the difference was
23% (22% in round 2).

Electronic superstores were again best at ensuring unboxed TVs were labelled (86%
compliant - 79% in round 1). Supermarkets saw the biggest improvement in this area
(20%).

The worst labeller of boxed TVs in round 1, electronic superstores improved well in this
area in round 2, moving from 50% to 71% compliance (model level). Department stores
saw a small decrease in this area (58% to 55%). Anecdotally, some good practice was
seen in this area, where the common problem is large multiples of the same boxed TV on
sale with no energy label. Instances were seen where boxed models were displayed with a
labelled unboxed model, resulting in compliance. In addition, some manufacturers were
seen to have printed the label on boxes in round 2, when this was not seen in round 1.
However, overall boxed compliance remains much lower than unboxed compliance (63%
vs 80%)

The problem of large amounts of unlabeled boxed TVs in superstores is reduced, but still
prevalent. In round 2, 6 of the 26 electronic superstores had over 10 boxed units
unlabeled. Inround 1, this occurred in 8 of the 26 stores sampled

CoMPLIAN

Co-funded by the Intelligent Energy Europe
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Commentary

Key findings: Shop Types —recommendations for improvement

« Electronic superstores —labelling of unboxed models now at 86%. A large improvement with
boxed labelling was seen, but issues remain with large numbers of boxed TVs not displaying the
label

« Electronic specialists — labelling of unboxed TVs now at 69% (up from 57%). An improvement
since round 1, but still many unboxed TVs are not displaying the label. Boxed TV compliance saw
a decrease of 14%, but this was from a relatively small sample (80 sampled in round 1, 35 in
round 2). Anecdotally, smaller shops did not appear as aware of the regulations or engaged on
labelling as superstores.

 Department stores — A good improvement seen in the labelling of unboxed TVs (77% - up from
66%), and some positive responses from round 1 communications. Still some issues with boxed
TVs, with round 2 compliance lower than round 1 and still only slightly above 1 in 2 (round 1: 58%,
round 2: 55%).

* Supermarkets — overall, supermarkets improved labelling the most (13%). Unboxed labelling
improved from 53% to 73%. Boxed labelling stayed the same at 53%. However, due to the
relatively high number of boxed TVs usually present (176 across 19 stores checked),
improvement can be made on this rate of 1 of every 2 non-compliant at the model level.

« Againinround 2, it was seen that department stores, electronic superstores and
supermarkets could make quick, significant improvements by rectifying the issue of
missing labels on multiple numbers of boxed TVs

CompLIANTV
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Commentary

Key findings: Failure Classification

Again the most common cause of non-compliance was
a missing label; this was the reason for 76% of non-
compliances in round 2

In round 2, ‘format’ errors were seen to increase as an
overall percentage of all non-compliance, going from
10% to 20% (possibly due to the decrease in missing
labels seen)

Some stores have responded to communication about
this, pledging to rectify the error. However it may take
time to see an improvement in this area, as models with
this error are still in the supply chain

Boxed vs unboxed

Increases seen in compliance between rounds 1 and 2
were similar in percentage points terms for boxed (11%)
and unboxed TVs (10%). In terms of actual TVs, this
equated to a further 78 boxed and 642 unboxed
compliant TVs in round 2.

However, there remains scope for improvement in
boxed TV labelling
CompuianTV

Co-funded by the Intelligent Energy Europe
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Commentary

Key findings: by country
An interesting comparison made in round 1 assessed retailers’ engagement on labelling is the
compliance rate of unboxed TVs by country.

* Inround 1, shops in Germany saw the highest levels of correctly labelled unboxed models (83%)),
with shops in France lowest (60%). Inround 2, the Czech Republic had the highest at 89%, with
France again lowest at 70%.

«  Overall however, findings from round 2 suggest retailer engagement has increased.
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Commentary

Other key findings:
No strong trends were observed in either round from the analysis of compliance rate by screen size.
But the data collected does provide interesting market insights.

» Screen size data is only held for non-compliant TVs from shop visits, but this should be
representative of the general distribution of TVs on the market.

» The split of TVs smaller than 32” decreased by 8%

* Anincrease of 10% was seen in the number between 33” and 42”

« The proportion of very large TVs (>42”) and the popular 32” size stayed about the same

EU-24 market

Amazon Sales

Sc.reen SI2E market share (Q2, share py SEREEl Round 1 Round 2
(inches) 2013) size (Michel et al,
2013)
<32 32% 30% 470 (30%) 362 (22%)
32 23% 29% 261 (17%) 292 (18%)
33-42 28% 28% 216 (14%) 383 (24%)
>42 17% 13% 607 (39%) 576 (36%)

CompLIANTV
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Commentary

Key findings: by country

All countries improved their overall compliance rate

The Czech Republic had the highest overall compliance in round 2, with Germany
second. Each country did however inspect a different split of shop types.

Partners from France and UK inspected electronic superstores in both rounds with
problems labelling boxed TVs, which contributed to lower overall compliance rates in
those countries. This did see an improvement in round 2 from round 1, but was still
significant. France did see an increase in round 2 from 27% to 36% in boxed TV
labelling and the UK went from 26% to 39%.

However, this was much less of a problem in the Czech Republic in round 2 than in
round 1, who saw an improvement in boxed TV labelling from 76% to 93%

The German national partner also inspected large amounts of boxed TVs in electronic
superstores in round 2 (many fewer were checked in round 1) - boxed TV
compliance was seen to be high in round 2, at 90%.

Overall

TV energy labelling compliance has improved in round 2. The project’s
communications with retailers appear to have been effective and contributed to this.
Of re-visited stores, only 5 retailers showed a decrease in compliance of 20
percentage points or more, whereas 27 improved by 20 percentage points or more.

CoMPLIAN

Co-funded by the Intelligent Energy Europe
Programme of the European Union



http://ec.europa.eu/energy/intelligent/

CompLIANTV

with Energy Label and Ecodesign Requirements

*; Co-funded by the Intelligent Energy Europe
* Programme of the European Union

Outputs & Next
Steps


http://ec.europa.eu/energy/intelligent/

Communicating the results — round 2

Procedure:

Outputs of the Shop Inspections to be provided to shops and
retail associations, issuing any corrective actions, and
providing advice

Inform the MSA of the outputs / actions agreed to be
undertaken by the shop in case of non-compliance.

If non-compliance persists, recommended MSA formally
Inspects

A template letter will be issued for partners to use

A tracking tool will be implemented to log discussions, actions
and resolutions

CompLIANTV
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Compliance of TVs
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Thank you for
your attention.

Contact and more information:

ComplianTV project

Stewart Muir & Tom Lock
Energy Saving Trust

+44 (0) 207 222 0101
tom.lock@est.org.uk
stewart.muir@est.org.uk
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